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EXxeter

Health Data

A 33% of year 6 children are overweight

A 25.3%0f 5 year old

children have experience of

tOOth decay(National Dental Epidemiological ProgramBavey 2015)

A Significant inequalities across the court.2% in

EastDevon

A1.1% of children and adolescent hospital

admissions due to
average 0.5%)

dental extraction (national



Sugar Smart Exeter

Working group under the Exeter Food Network has bee
formed, with:

A Public Health Devon | X E T E R
A ExeterCity Council _‘

A University of Exeter O D
A AfNRegistered Nutritionists N ETWORK

A Life Dental
A Exeter City FootbaClub

A Plus we havéadvaluable support from

JAMIE OLIVER

FOOD SuStayn

FOU NUDKATION the alliance for better food and farming



Overall AiIms:

1) Improvethe food environment so that it does not
encourage high sugamtake, or healtnnequalities

2) Raiseawareness of sugar consumption and hidden suga
In food within thepublic

3) Challengghe norms around eating habits to reduce
sugarintake

Aims to encourage organisations to mé&agar
Smart pledgesto reduce sugar Iin their control or

raise awareness of sugar



Objectives:

A 50 organisationsignup to the Sugar Smart initiative by
January 2018 and pledge to raise awareness and encourage

action to reduce sugantake

Any2 NBI yAal GA2YyY 6KAOK AY T dabdcaulsigelude keiSureR A S (i
centres, sports clubs, schools and food or catering businesses etc. We are aiming for a spre:
across the city, with a significant focus on those reaching marginalised communities.

A152 NHI yAal GA2ya airday dzZJ G2 Ol
Introduce a voluntary sugary drinkevy

A 1000people from the public respond to the Sugar Smart Exete
survey byApril









Message from Jamie Oliver to Exeter
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https://www.facebook.com/ExeterCityCouncil/videos/10158123606195634/?comment_id=10158126634880634&comment_tracking={"tn":"R"}




Public Survey

A The working group designed a public survey which
will guide the focus of the Initiative

A Public Health England sugar report used to form
guestions

A Thesurvey:

I Providedinformation for evaluation

I Opportunityfor individuals to volunteer to contribute to the
campaign

I Raisedcawareness of sugar and the campaitge|f

I Helped demonstratéo stakeholders that there is demand for
changed food environments

A Prizes available



PublicSurvey Results

A 693 responses

A Only 6%of respondents
were not worried about ‘/
the effect of sugar on A

health

A 64 4% of respondents Dental health and weight loss
' : were the most popular
would like help to reduce reasons for wanting 1o
the amount of sugar the reduce sugar intake

eat




PublicSurvey Results

A Whenasked about the most
Important actions that could be |
taken to help respondents become

W{ dzalF NJ { YIFI NI Q I |
choices easier, top of thest was 9 5%

1) Healthierfood and drinks to be §
sold in public places including
leisure centres antospitals of you want healthier food tol

2) Food companies and restaurantseEEEEEBEEIEERS
to reduce the amount of sugar in . -

food and drink

Report can be found at www.exeterfoodnetwork.org.uk/sugamart



Action So Far

Events: | iR
Attendance at various events oo, b
across the city
Presentations given to
various stakeholders |
Sugar Smart Public event in Eiss
city centre during June |
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Engagement with Organisations:
18 organisations officially pledged on the website so far



Exeter City Football Club
Pledges/Actions

1) Stock healthier food and drink Fruitwill be made available to buy in food
outlets around Exeter City grounds

2) Remove sugary drinks price promotiorms Currentsugary fruit drink offer
will be replaced with a reduced sugar product

3) Reducesugary food Confectionerywill no longer be sold in the club shop

4) Sugar Smart Sessions for kidd' hroughthe Plus Sport Move and Learn
Project, Sugar Smart messages will be reinforced

5) Fund healthy living activity fokids T -
Exeter City FC will contribute a sum of mor /"
from the sales of sugary drinks towards the -~ -
Football in the Community organised .
| KAf RNBY Qa /Krfféyal




Coaver Club Pledge

Introducing a sugary drinks levy, through the

/| KAt RNByQa | St uK Cdzy R

U 10p levy is added to all sugary drinks sold, with the profits
0SAYy3 R2YyIFUOUSR (02 GKS / KAfR
projects to improve the health of children




Target Organisations

Survey informed development of targeted action plan

Priorities identified as:

A Hospitals

A Leisure Centres

A Food outlets on the school fringe in areas of high
deprivation

Target list created with intelligence from
Environmental Health Officers



Hospitals

A Devon Partnership Trust planning to launch actions

Imminently
A Royal Devon and Exeter NHS Foundation Trust

taken some actions but engagement ongoing

| eisure Centres

A Wonford Sports Centre:
Bannedprice promotions on sugary drinkssnacks

Promote drinking water as the number odank



Sugar Smart UK Website

A Great way to encourage engagemeyfirst point of
Information

A Send preregistration email to participants

A Assets automatically available to participants

A A way to capture datg for monitoring and
evaluation



Challenges for Engagement

A Leisure centreg profit

A Hospitalsc complexity

A Conflicting sugar and health information

A Sugar messages being confused
fa{dzal NJ LI2f A OS¢
I Individual behaviour change focus
I Gonfusion with Be Food Smart PHE campaign

A Limited resources
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A Encourage more targetrganisations to make
sugar smart pledges
I Producepublicity every time a pledge made
A Process:
1) Introductory letters
2) Follow up emails, phone calls
3) Contact publically via social media
4) Visit target organisations in person



2 K I (0 QacAmBassador Training

A Ambassador training scheduled for Sugar Awareness
week In Exeter

A Collaborating on development with Sugar Smart
Plymouth

A Recruiting anyone interested in championing Sugar
Smart action within organisations in their local
community



